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SHOW 
WHO 
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ARE 
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ADD
EXPERIENCE &

INTEGRATION
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ENGAGE
LEARN &
EXPAND







Perspectives



Plant as a platform

- Redesign your (existing/next) WtoE plant to become 
a show case taking many different kinds of visitors 
into account. 

- Embrace criticism and look for opportunities for 
dialogue. Expand your brand and activities.

- Set and evaluate goals for your communication, 
network, and partnership strategy. 
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Let’s stay in touch …

Esben Norrbom

Public Affairs Manager

Danish Waste Management Association

en@danskaffaldsforening.dk II +45 25599353 

https://dk.linkedin.com/in/esbennorrbom
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